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Please join us for the 23nd Annual Far West Classic on
June 28, 2018 at Pumpkin Ridge. A celebrated venue,
which has hosted numerous professional and USGA
events. Proceeds benefit United Way of the Columbia-
Willamette, 211 info, and Raphael House of Portland.

We are proud that this tournament is in its 23nd year.
Proud, because it is with the help of friends, old and new,
that we have been able to generate well over 1 million
dollars to create change in the lives of so many in our
community and to help break the cycle of childhood
poverty. Join us again this year, as we are just as
committed to making a difference today as we were 23
years ago! We look forward to seeing you in June!

Keith Ristau
President/CEO

Far West Recycling, Inc.
Tournament Co-Director

Stan Girard

COO

Far West Recycling, Inc.
Tournament Co-Director

Vinod Singh

Outreach Manager

Far West Recycling, Inc.
Tournament Co-Director




Jom us for thls excmng event that WI|| mcrease your )
visibility, prnmote your ‘role asia community leader, |
and help raise funds to support our community. There

are a variety of sponsorship opportunities to meet

‘your hudget and phllanthroplc goals.

GOLD sponsors

$5,000

e Recognition as a Gold Sponsor on all
promotional materials and advertising

e Fourteams or 16 total players

e Special recognition at the awards
ceremony

e (Ownership of one hole with tee sighage

e Spaceto host a corporate tent or on-
course contest

e  (Corporate logoon a banner produced for
the tournament

SILVER sponsors

$2,500

Recognition as a Silver Sponsor on all
promotional materials and advertising
Two teams or eight total players

Special recognition*at the awards
ceremony

Ownership of one hole with tee signage
Corporate logo on a banner produced for
the tournament



'

BRdNZE SPONSORS

$1,500

® Recognition as a Bronze Sponsor on all
promotional materials and advertising
One team or four total players

e Ownership of one hole with tee signage

e (Corporate logo on a banner produced for
the tournament

ADDITIONAL SPONSORSHIP

e Lunch $2500
e Hole-In-One Contest $1500
e . Dinner $1000
o Hospitality Tent $1000
o KP Contest $750
e Long Drive Contest $750
e  Putting Contest $750
e  Breakfast $500
e  Cart Sponsorship $500 '
e Hole Sponsor $500









TEAM
REGISTRATION

(FOUR PLAYERS)
$1,000

Green Fees

Lunch

Golf Cart

Unlimited Range Balls
Tee Prize

Hosted Beverages

To learn more or become a Far West Classic
~ sponsor, please contact; |

- Vinod Singh e

at 503.200.5014 or
vsingh@farwestrecycling.cfim




United Way of the  0)10R{lil
Columbia-Willamette Way /

United Way of the Columbia-Willamette has been bringing our community
together to do good for nearly 100 years. We connect the people,
nonprofits, businesses and government agencies addressing poverty in our
region.

We're working hard to create a future where kids in our region are free
from instability and worry so they can be free to play and discover, free to
learn and grow.

Free from poverty. Free to reach their potential.

Together, we will continue to make schools, families and communities
stronger for the kids of our region:

e More kindergarteners will show up prepared for school.

We distributed over 14,000 early literacy kits in six different
languages to families across Multnomah County. By increasing teacher
visits and expanding outreach to communities of color, we helped over
7,700 children register for Kindergarten on time.

e Kids who need help the most will stay in school and graduate
on-time.

We're working with two school districts serving more than 800 kids
to identify the types of support that make the biggest impact, then
building a blueprint for future success.

e Families’ basic needs will be met so their kids can focus in school.

Through short-term rent and utilities assistance, we helped over 2,000
households and 6,000 individuals stay in their homes last year.

o We'll keep connecting 1000s of volunteers to projects that matter in
our region.

Through our Hands On Greater Portland program, volunteers are
out in the community contributing $1.5 million in service value to the
Portland metro region.

These strategies work when our community is UNITED behind them.

When we invest in our region’s kids, we free the future.



Keeping people and communities healthy means more than access to
medical care. It means ensuring people have the basics, like food, housing,
and economic opportunity. At the nonprofit 211info, we believe in the idea
of Health for Your Whole Life. It’s our commitment to work toward an
Oregon and Southwest Washington where everyone’s health and social
services needs are met.

Our independent nonprofit has existed under different names since 1980,
however, the big moment happened in 2000 when 211 was designated by
the Federal Communications Commission as the three-digit dialing code
for information and referral.

Four years later, 211 was launched in the Portland metro area and we've
been expanding ever since.

Today 211info officially serves every Oregon county as well as Clark and
Skamania counties in Washington. We have expanded our lines of service
to include more than just a phone number. And we are now involved in
several special projects that give clients an extra layer of service around
such categories as food assistance, parenting and early childhood
resources and prenatal care.

Every year more than 425,000 people contact us by dialing 211, searching
for resources on 211linfo.org, texting their zip code to 898211 or emailing
us - all toll-free and confidential. We also have bilingual staff who can take
calls in Spanish, and all staff have access to an interpreter service with
more than 140 languages.

With roughly 3,000 agencies in our database providing over 50,000
programs to people throughout Oregon and Southwest Washington, we're
everyone’s front door to nonprofit, government and faith-based services.



Founded in 1977, Raphael House of Portland is a multi-faceted domestic
violence agency dedicated to fighting the causes and effects of intimate
partner violence in a variety of ways. We offer emergency shelter in a
confidential location, a 24-hour in-house crisis line, transitional housing
and advocacy programs, non-residential advocacy in partnership with the
Portland Police Bureau, and also work to bring an end to violence through
community outreach and education.

We believe that everyone deserves to live a life free from violence. The
mission of Raphael House is to engage our entire community in non-violent
living through advocacy, education, and community outreach, and by
providing a safe haven from domestic violence.

Raphael House of Portland believes that domestic violence is a pattern of
coercive tactics that can include physical, psychological, sexual, economic,
and emotional abuse, perpetrated by one person against an intimate
partner, with the goal of establishing and maintaining power and control.

As we work to change these patterns of control and oppression, we
embrace the following values:

e Survivor-centered advocacy and decision making

e Recognizing and adapting to an ever-changing spectrum of strengths
and needs in ourselves and our program participants

e Constantly striving to ensure safety and confidentiality for the
survivors we serve and for our staff, volunteers, and supporters

e Collaborating with survivors and our community to address a wide
range of oppressive behaviors through social change
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